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L /131 “Mission” Tunmanvng wlain “ansna”

> Henry Mintzberg & James Quinn, The Strategy Process: Concepts,
Contexts, Cases, Prentice Hall, 1996.

3 SWOT Analysis \Junilsluindesiiodiasesildsuanuiondusgiaunn
Tumsdmviusugnsmans dwiurfesdiolameidun Alduaudomnniuiy
#un “PEST Analysis” anseumquesAusznausiieg vestiadunisuen
laun Jadenenisdies Jadeninaswgia Jademsdinn waztadenis
welulad “Scenario Planning” Fsfiofiauiainnisnaununianms lag
hunUsuldiunsienginmvnnisallusunanvesesdnisuunalg “Porter
Five Forces Analysis” %wsﬂénﬁﬁaﬁq@mmmaﬂﬂLLagﬂﬁﬁiaéﬁ’umuéwuw
nsrosestesfdery fminedudn wasfoanauvenaniidusauny
wazgyniinmaalusl “Growth-Share Matrix” dufedosiunmsdnaul
Tundnv$nghazsiiugstareliviediogsiaftiu uay “Nine Steps to Success”
(TM) unseulunisnununisuimsdnnisensenansaesan1tu Balanced
Scorecard Institute #9UsznaufIEABNITIUKLEYSAIERS 9 Tuneu F
N3UsEIU (Assessment) qwﬁmam% (Strategy) imqﬂizmﬁ (Objectives) Wl
gnsAEns (Strategy Map) wmsn1sianani1saniiuau (Performance
Measures) A133633 (Initiatives) M53As1zsinan1s@iuay (Performance
Analysis) nM15USUTiFn1909ANIS (Alignment) Lazn1susziduan (Evaluation)

M. Armstrong, Management Processes and Functions, London CIPD, 1996.
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